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Select and develop leaders
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Use organizational
conversations about culture to
underscore the importance
of change
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Reinforce the desired
change through
organizational design
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https://www.forbes.com/sites/alan-
kohll/2018/08/14/how-to-build-a-positive-company-culture/#766a101d49b5
https://hbr.org/2018/01/the-culture-factor
https://www.brandbuffet.in.th/2019/03/howard-schultz-4-in-
sights-brand-purpose/
http://businessaecc.blogspot.com/2015/09/¢-0-0-g-l-e-inc.html
https://realbusiness.co.uk/googles-sundar-pichai-worlds-best-ceo/
https://www.be-the-victor.com/article
https://www.entrepreneur.com/article/249174
https://www.ceoblog.co/tony-hsieh-ceo-web-e-commerce/
https://www.facebook.com/BusinessLinkCheumChong/pho-
tos/a.533395883389239/797335453661946/?type=18theater
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